
The Role of Fashion in Expressing Identity and
Creativity

Across
4. communicate or express (a thought, feeling, or

idea) indirectly or suggestively.
8. treat (a person, group, or concept) as insignificant

   Down
1. the action of consenting to receive or undertake

something offered.
2. the practice or policy of including people who
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or peripheral.
9. reinterpret (an event, work of art, etc.)

imaginatively; rethink.
10. the quality or character of a particular person or

thing that distinguishes them from others of the
same kind.

11. high-end fashion that is custom-made and tailored
specifically for individual clients.

12. very great or intense; having or showing great
knowledge or insight.

13. a set of principles concerned with the nature and
appreciation of beauty, especially in art.

16. a surface or background that provides an
opportunity for expression or creativity.

18. people who initiate or popularize new trends or
fashions.

20. existing or occurring at or on the surface; shallow.

might otherwise be excluded or marginalized, such
as those who have disabilities or are from minority
groups.

3. the action of speaking or acting on behalf of
someone or the state of being so represented.

5. characterized by constant change, activity, or
progress.

6. people who are devoted to fashion and clothing.
7. a system of communication using visual elements,

such as images, symbols, or colors.
14. surpassing or going beyond the usual limits of

something.
15. a person or thing that precipitates an event or

change.
17. a medium or expression recognized and valued as

an art, such as painting, sculpture, or fashion.
19. selecting, organizing, and presenting (content,

artifacts, etc.) for an audience.


